
After four years of City deliberations, the Seattle  

City Council approved a rezone for 7.5 acres  

of commercial property within the Interbay  

neighborhood at 15th Ave. W. and Dravus St. 

The November 3rd vote was a milestone, given how 

long it has taken to get the rezone through the city  

planning department and in front of the City Council. 

Although not at the neighborhood proposed height 

of 125 ft, the rezone does allow for future residential, 

commercial and mixed-use buildings up to six  

stories tall.

The Council’s rezone retains the current zoning of  

40 feet and limits future building to 85 feet if the 

owner includes affordable housing in residential  

construction, or pays into an affordable-housing tax 

fund. Affordable housing is defined as 80% or less of 

median income in Seattle, which is equivalent to an 

annual income of $43,000 for a single person. 

A housing bonus program (the added building height 

for affordable housing) has been implemented in 

downtown Seattle, but Interbay is the first neighbor-

hood to have it applied to a legislative rezone.  

At this time, we do not know how the program will 

affect property improvements and new development 

in Interbay.  The only downtown project to have  

been built under the plan was taxed at a rate  

6.5% less than what is proposed for Interbay.   

As an organization, the Interbay Neighborhood  

Association shared cost concerns with the  

City Council, but now we must wait and see how the 

tax affects future development at Interbay.  

In the meantime, we are celebrating that we are no 

longer in a “holding pattern” by moving forward with 

the zoning that was adopted by the City Council. 

Indeed, some improvements are already under way:    

 

 

 

 

 

 

 

We are grateful to have had such widespread  

support from our neighbors in Magnolia and  

Queen Anne throughout the process. This isn’t typical, 

since most neighborhoods are often divided on  

issues related to change. In the final weeks, other 

community organizations such as the Pioneer Square 

Community Council sent letters of support to the 

City Council. Our vision to build a walkable,  

sustainable new neighborhood has captured the  

attention of many across the city. 

In closing, I want to genuinely thank our neighbors 

and supporters who worked tirelessly to make a 

rezone happen. 

Bruce Wynn
Executive Director, INA
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Upcoming EvEnt  
 
 
Friday, November 21st 

5:30-7:30 pm 
 
To all INA members,  
neighbors and  
supporters:  
 
Please join us in celebrating 
the beginning of a new  
Interbay neighborhood.  
 
Drinks and hors d’oeuvres  
 
Denali Fitness 
3257 16th Ave W · Suite A
Seattle, WA 98119 
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 A new traffic light and pedestrian crosswalk will be •	
added at 17th Ave. W. – which will make it easier for 

Magnolia residents to travel both directions on Dravus 

and safer to turn onto Dravus from 17th Avenue West 

and the QFC parking lot.  

 New curbs, sidewalks and street plantings will be added    •	
 as each new development proceeds. 
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Head north on 16th Ave. W. to get a sense of what 

Interbay industry is all about. Read Products has been 

a part of Interbay since 1962.  What began as a  

bakery has now evolved into one of the country’s 

most successful cutting boards businesses.

While Chuck Read Jr. was selling donuts after school, 

his dad, Chuck Read Sr. was experimenting with a 

wood fiber laminate called Richlite, for improving 

the cutting boards at the bakery. Working with a 

local woodworker, Read Sr. started manufacturing 

and selling the cutting boards and work surfaces for 

commercial bakeries and other food handlers. With 

his dad’s success, Chuck Read Jr. switched from selling 

donuts to packing cutting boards for shipment.

Now operated by President Chuck Read Jr., with  

his son, Robert Read, as vice president and his wife,  

Arlene, as secretary, the Seattle company is a  

family-run corporation.

Read said cost controls are helping his company  

generate revenues of $3 million to $4 million, with 

sales increasing 5 percent to 10 percent annually. 

Most of that comes from sales to large commercial 

clients, such as Pizza Hut, which has been buying  

Read Product boards and counters for 25 years.

Todd Craig, engineering manager of research and 

development for Dallas-based Pizza Hut, said his  

company has been buying Read cutting boards for  

so long because they’re tough, and because their 

hard surfaces don’t harbor bacteria. Pizza Hut also 

buys small round versions of the boards with handles, 

which it uses to serve pizzas to customers in  

its restaurants.

Read now hopes to boost sales further by adding 

retail sales of cutting boards to his largely commercial 

market. He concedes this will take some artful  

marketing, because Richlite cutting boards retail  

for twice or three times the cost of a white plastic  

cutting board.

“I think you have to target the gourmet shops,  

where there are people who like to cook and who 

understand the value of products,” he said, adding  

that he hopes to sell through catalog merchants. 

Read Products
Family owned for two generations

Read Products Computer Numeric Control Machine                      Photo | Jerry Davis, 2008

Joe O’Brien,  
Production Manager
Read Products

Joe has been with Read Products for 

over 20 years. He makes sure that 

production runs proficiently and that 

all orders get out the door.  

 

“What we do is recession proof –  

we are not impacted by the ups and 

downs of the economy. Our  

customers are around the world and 

our products are purchased by Pizza 

Hut, Subway, and Little Caesars  

which are now global franchises.”  

 

The pizza boards and other  

products produced by Read Products 

are manufactured with the help of a 

Computer Numeric Control machine 

which cuts and shapes the boards. 

The computer follows the route  

design entered into the controls and 

the machine does the rest. One of 

the reasons that Joe has stayed with 

Read Products for so many years is, 

“It’s a family owned business with a 

lot of flexibility. I have two kids and 

Chuck gives me the time to be  

with them when I need to.”

 

Read Products
3615 15th Ave W

Seattle, WA 98119

206.283.2510

www.cuttingboards.com
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Are you thinking of opening a restaurant? Perhaps 

you would like a custom cabinet built for your  

home?  Better yet, how about turning your bathroom 

into a spa?

If so, the company that can make this possible is Kerf 

Design located at 16th W. and Thorndyke Ave. W.  

in Interbay.  Kerf Design is a custom furniture and  

cabinet shop inspired by mid-century-modern design 

and committed to sustainable materials in honest 

building methods without artifice.  “Our base line is 

that everything is green and local.” says Nathan  

Hartman, owner of Kerf Design.

Kerf Design recently produced all furnishings, bars, 

counters and chairs for Poppy -- a new restaurant 

on Capitol Hill owned by the former chef for the 

Herbfarm. Kerf recently won the award for “Bath of 

the Year”, from Seattle Homes and Lifestyles. 

It all began when Nathan was visiting a fellow  

designer in Massachusetts.  They had a request from 

Crate & Barrel to create a table for $80.00.  The  

challenge of making something beautiful at a low 

price led to experimenting with plywood and plastic 

laminates.  The affordable and inexpensive end result 

was a success, and Nathan and his wife, who met at 

the Rhode Island School of Design, started working  

for themselves.

They relocated to Seattle and started their own  

business in 1999 in South Park “with the belief that 

good design could be affordable, beautiful and fun 

to live with.”  As the need for more building space 

became a priority, Nathan looked around for other 

options.  “I looked at Sodo but liked that Interbay 

wanted individual tenants.  Interbay is unique with  

its proximity to Fishermen’s Terminal which means 

that the fishing industry will keep the northern end 

of Interbay intact.”  The company is in a 5,800-square 

foot production space where a staff of five  

(including the owners) create affordable furniture 

with a modernist flavor.

Kerf Design’s method is to limit what you can do with 

two materials at a fixed price.  “Making an inexpen-

sive and attractive item at a fixed price is mostly 

about exploring possibilities.  You become sensitive to 

what the materials you work with are good for and 

effective ways to put them to use.”  A glance at his 

work makes this instantly clear :  Furniture with clean, 

minimalistic lines made of crisp wood that pops with 

bright glimpses of colored laminate.  Knobs and pulls 

are ditched in favor of ergonomic notches.

The excellent press and word of mouth has resulted 

in a booming business.  Besides building Poppy, a job 

creating a kitchen for Nike employee led to Nike  

hiring Kerf to design and build furniture for office 

spaces in their headquarters in Beaverton, Oregon. 

Kerf Design 
Cutting edge furniture for every budget

“Making an inexpensive  
and attractive item at a 
fixed price is mostly about 
exploring possibilities.   
You become sensitive to 
what the materials you 
work with are good for 
and effective ways to put 
them to use.” 
 
 
 
Kerf Design
3635-A Thorndyke Avenue W

Seattle, WA 98119

206.954.8677 

www.kerfdesign.com
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On the Streets of Interbay 
What do you like most about working in Interbay?

The Interbay Neighborhood 
Association (INA) was formed in  
January 2005 by a group of business  
and property owners, for the 
purpose of exploring and encourag-
ing thoughtful development of the 
Interbay neighborhood.  The group 
has worked with Hewitt Architects 
to develop the Interbay Pilot Project 
through a Master Plan Concept.  

The plan will preserve and enhance 
existing industrial properties, but also 
create a pedestrian-friendly residential 
district. The plan will pave the way  
for growth on neighborhood-style  
businesses, improved access to  
community parks, a variety of transit 
options and the creation of a safe, 
vital residential area. In the process,  
it would create a hospitable  
commercial intersection for the 
thousands of Magnolia and Queen 
Anne residents who pass through 
on a daily basis.

3401 Thorndyke Ave. W.
Suite 113
Seattle, WA  98119
Phone: 206-920-8715

Email:
brucewynn@our-interbay.org

We’re on the web
www.our-interbay.org

“I like the atmosphere and the close location  

to where I live. It’s not out in the middle  

of nowhere.”

 Aaron Schaal
  Kerf Design

“I like the mix in the neighborhod of industrial  

and high tech; interesting contrast of the two  

different industries. Also like the interesting  

restaurants nearby.”

 Peter Schwartz
 Knowledge Mosaic

“When my boys were young they liked playing in 

the soccer fields which was very convenient to 

where I work.”

 Rennee Brixner 
Read Products

“Feels like a down home neighborhood. Cozy 

and moving into the future.”

 Kari Bales
  Pop Multimedia

“Everyone is very friendly. I go to Seattle Pacific 

University and Interbay is in close proximity to 

the school.”

 Rodelio Doria
 Denali Fitness
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